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CHATEAUGAY MEMORIAL LIBRARY: 4 John St,Chateaugay,12920a8004ivictechnologies.com
Ring 1 mile radius, 44.926853, -74.07861
PopStats Data Resource Manual

2015-2020 2015-2020
Summary 2015 2020 Change Rate
Population 756 747 -9 -1%
Households 317 312 -5 -1%
Median Age 40.6 40.9 0.2 0.5%
Average Household Size 2.43 2.43 n/a n/a
2015 2020
Households by Income Number Percent Number Percent
Household 317 100% 312 100%
<$15,000 45 14.3% 39 12.3%
$15,000-$24,999 49 15.4% 45 14.4%
$25,000-$34,999 47 14.8% 39 12.6%
$35,000-$49,999 47 14.7% 47 15.2%
$50,000-$74,999 61 19.4% 55 17.7%
$75,000-$99,999 34 10.8% 43 13.9%
$100,000-$149,999 30 9.5% 34 10.8%
$150,000-$199,999 2 0.6% 9 2.8%
$200,000+ 2 0.6% 1 0.5%
Median Household Income$41,523 $46,044
Average Household Incom#$51,543 $56,872
Per Capita Income $21,008 n/a
2014 Households by Income and Age of Householder
<25 25-44 45-64 65+
HH Income Base 15 111 126 65
<$15,000 7 10 9 19
$15,000-$24,999 5 8 24 13
$25,000-$34,999 0 10 26 11
$35,000-$49,999 0 23 16 7
$50,000-$74,999 0 25 27 10
$75,000-$99,999 2 18 12 2
$100,000-$149,999 0 16 10 4
$150,000-$199,999 0 1 0 0
$200,000+ 0 0 2 0
Percent Distribution
<25 25-44 45-64 65+
HH Income Base 100% 100% 100% 100%
<$15,000 51.1% 9.0% 7.0% 29.1%
$15,000-$24,999 32.6% 7.0% 18.7% 19.6%
$25,000-$34,999 0.0% 8.6% 21.0% 16.6%
$35,000-$49,999 0.0% 21.0% 13.0% 10.3%
$50,000-$74,999 3.3% 22.3% 21.1% 14.7%
$75,000-$99,999 13.1% 16.0% 9.8% 3.4%
$100,000-$149,999 0.0% 14.7% 7.6% 6.4%
$150,000-$199,999 0.0% 1.3% 0.3% 0.0%
$200,000+ 0.0% 0.0% 1.5% 0.0%

Source: Synergos Technologies, Inc. forecasts. Consumer spending data are derived from the Consumer Expenditure Survey, Bureau of Labor Statistics,
2012 (2012/2013).



http://busdec.robj.selfip.com/pdfs/BusDecPopStatsDataResourceManual.pdf
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Ring 2 mile radius, 44.926853, -74.07861
PopStats Data Resource Manual

2015-2020 2015-2020
Summary 2015 2020 Change Rate
Population 1,162 1,147 -15 -1%
Households 410 404 -6 -1%
Median Age 40.6 40.8 0.2 0.5%
Average Household Size 2.43 2.43 n/a n/a
2015 2020
Households by Income Number Percent Number Percent
Household 410 100% 404 100%
<$15,000 59 14.5% 51 12.6%
$15,000-$24,999 63 15.3% 57 14.1%
$25,000-$34,999 60 14.6% 50 12.5%
$35,000-$49,999 62 15.2% 63 15.6%
$50,000-$74,999 79 19.2% 72 17.7%
$75,000-$99,999 44 10.8% 56 13.8%
$100,000-$149,999 38 9.3% 43 10.6%
$150,000-$199,999 2 0.5% 11 2.7%
$200,000+ 2 0.6% 2 0.4%
Median Household Income$41,450 $45,962
Average Household Incom#$51,192 $56,486
Per Capita Income $20,783 n/a
2014 Households by Income and Age of Householder
<25 25-44 45-64 65+
HH Income Base 19 144 160 87
<$15,000 10 13 11 25
$15,000-$24,999 6 10 30 17
$25,000-$34,999 0 11 33 15
$35,000-$49,999 0 32 22 9
$50,000-$74,999 1 33 32 13
$75,000-$99,999 3 22 16 3
$100,000-$149,999 0 21 12 5
$150,000-$199,999 0 2 0 0
$200,000+ 0 0 2 0
Percent Distribution
<25 25-44 45-64 65+
HH Income Base 100% 100% 100% 100%
<$15,000 52.5% 9.1% 7.2% 28.4%
$15,000-$24,999 29.9% 7.0% 18.8% 19.3%
$25,000-$34,999 0.0% 8.0% 20.8% 17.6%
$35,000-$49,999 0.0% 22.1% 13.5% 10.3%
$50,000-$74,999 3.0% 22.6% 20.4% 14.8%
$75,000-$99,999 14.6% 15.5% 10.2% 3.4%
$100,000-$149,999 0.0% 14.5% 7.5% 6.1%
$150,000-$199,999 0.0% 1.2% 0.3% 0.0%
$200,000+ 0.0% 0.0% 1.4% 0.0%

Source: Synergos Technologies, Inc. forecasts. Consumer spending data are derived from the Consumer Expenditure Survey, Bureau of Labor Statistics,
2012 (2012/2013).



http://busdec.robj.selfip.com/pdfs/BusDecPopStatsDataResourceManual.pdf
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2015-2020 2015-2020
Summary 2015 2020 Change Rate
Population 1,677 1,656 -22 -1%
Households 610 601 -9 -1%
Median Age 40.4 40.6 0.3 0.6%
Average Household Size 2.44 2.44 n/a n/a
2015 2020
Households by Income Number Percent Number Percent
Household 610 100% 601 100%
<$15,000 89 14.5% 76 12.7%
$15,000-$24,999 92 15.1% 84 13.9%
$25,000-$34,999 88 14.5% 74 12.3%
$35,000-$49,999 95 15.6% 95 15.9%
$50,000-$74,999 116 19.0% 107 17.8%
$75,000-$99,999 67 10.9% 82 13.7%
$100,000-$149,999 57 9.3% 65 10.8%
$150,000-$199,999 3 0.5% 16 2.6%
$200,000+ 3 0.5% 3 0.4%
Median Household Income$42,111 $46,648
Average Household Incom#$52,040 $57,421
Per Capita Income $20,936 n/a
2014 Households by Income and Age of Householder
<25 25-44 45-64 65+
HH Income Base 28 214 235 132
<$15,000 15 19 17 37
$15,000-$24,999 8 15 44 25
$25,000-$34,999 0 17 48 24
$35,000-$49,999 0 48 33 14
$50,000-$74,999 1 49 46 20
$75,000-$99,999 4 32 25 5
$100,000-$149,999 0 31 18 8
$150,000-$199,999 0 2 1 0
$200,000+ 0 0 3 0
Percent Distribution
<25 25-44 45-64 65+
HH Income Base 100% 100% 100% 100%
<$15,000 53.3% 9.1% 7.3% 28.0%
$15,000-$24,999 28.1% 7.0% 18.6% 19.1%
$25,000-$34,999 0.0% 7.8% 20.2% 18.1%
$35,000-$49,999 0.0% 22.6% 14.0% 10.4%
$50,000-$74,999 3.1% 22.9% 19.7% 15.0%
$75,000-$99,999 15.5% 15.1% 10.7% 3.6%
$100,000-$149,999 0.0% 14.4% 7.8% 5.9%
$150,000-$199,999 0.0% 1.1% 0.3% 0.0%
$200,000+ 0.0% 0.0% 1.4% 0.0%

Source: Synergos Technologies, Inc. forecasts. Consumer spending data are derived from the Consumer Expenditure Survey, Bureau of Labor Statistics,
2012 (2012/2013).



http://busdec.robj.selfip.com/pdfs/BusDecPopStatsDataResourceManual.pdf

